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ABOUT SIRVS CERTIFICATION HOW IS THE RATING
PROCESS GIVEN?

The SIGA Universal
Standards on Sports
Each sports organisation will be Integrity define three
given a reasonable time period levels of phased

@ to review the SIGA Universal implementation ‘Bronze’,

SIRVS provides a reliable basis and a strong
incentive to sports organisations to comply
with the SIGA Universal Standards on Sport
Integrity. SIRVS is rigorous, impartial,
objective and strictly independent.

Standards on Sport Integrity, ‘Silver’ and ‘Gold’,
appoint a representative to act designed to build on
as a liaison and have the chance each other.
to engage with SIGA and BSI
prior to commencement.

Following an international public tender, SIGA
appointed BSI as the independent third party to
operate the system in order to ensure
impartiality, with SIGA retaining overall
supervision, strategic control and intellectual
property rights.

BSl is the business improvement and
standards company that enables organizations
to turn standards of best practice into habits of
excellence, ‘inspiring trust for a more resilient
world'. For over a century BSI has driven best
practice in organizations around the world.
Working with over 77,500 clients across 195
countries, it is a truly global business with skills
and experience across all sectors including
Built Environment, Energy, Food & Retail,
Government, Healthcare, ICT, Manufacturing

A mutually convenient date

for both BSI and the sports —
organisation will then be - ,’
set for the SIRVS audit to

take place.

The audit is conducted in two stages:

1. BSI will assess each sports organisation
against the highest level Gold standard and
create a detailed audit report and action plan

and finally Transport & Mobility. Through The duration of the audit that sets out the major and minor

its expertise in Standards and Knowledge, — depends on the size and non-comfortmities and a list of

Aussurance Services, Regulatory services and ) g ~ complexity of the sports recommendations. The sports organisation is
Consulting Services, BSI helps clients to - b organisation and will be agreed then given a reasonable period of time to
improve their performance, grow sustainably, at the outset between the implement the recommendations from the
manage risk and ultimately become more respective organisations. intial audit.

resilient.

2. A second audit follows up on the
recommendations, explores implementation
and effectiveness more deeply and engages
with a wider cross section of organisational

As a result of the current stakeholders.

e ()
i[?dbi?lpr;gigscr::slsgéx -/’\ Following the second stage audit, a final
adapted and is now a O g 2 conclusion is drawn on the rating (Gold, Silver,
el suel. Bronze) and BSI will make a recommendation to
SIGA, who will ultimately detemine the rating that
will be awarded, and will issue a certificate.

There will be a process of ongoing audit of the
organisation.
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“Mastercard has supported SIGA's reform
agenda since the early days as we believe that
from a sponsor’s perspective preserving sport
integrity is integral to protecting our

investments & reputation. Today's consumers are
more demanding and as global business that has
vested interest in the sports industry, we expect
the same accountability as our

consumers from the sports we sponsor. SIGA &
it's independent rating and vertification system
will be the game changer that the sport

industry needs".
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Michael Robichaud
Senior Vice President,
Global Sponsorship, Mastercard
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“We sponsor passion. Reputational risk keeps
us awake at night. For brands, sponsorship

is no longer about putting your logo up. It is
about protecting your brand"”.

There is currently nothing out there for
sponsors to evaluate their investments. We are
SIGA Founding Members and Qatar Airways is
excited about SIGA's Rating System.

Babar Rahman
= Vice President, Marketing,
Qatar Airways
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“We have used SIRVS as part of a wider
governance review at European Rugby League.
SIRVS has been very useful to us because it has
helped us to identify what excellence in sports
governance looks like. The independence of the
audit is important as it gives our members and
our partners assurances that we haven't marked
our own homework and that ERL stands up to
the high standards that SIRVS sets. We are very
pleased to achieve the Silver rating and we are
progressing our corrective action plan with a
view to achieving Gold status in the future”.

: .. David Butler
Q ‘@EHGI%%FE/E@E General Manager,

9 = European Rugby League
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