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WHO WE ARE 

SIGA is the world’s leading and largest organisation for Sport Integrity. 

We are creating a whole new landscape for the sports industry by delivering independent global rating and certification for 

world sport. Why? To ensure it is governed and operates under the highest integrity standards: 

 

THE SIGA UNIVERSAL STANDARDS ON SPORT INTEGRITY.   

Funded by our Members, SIGA is a non-for profit global independent organisation. 

We pursue one vital aim: To ensure sport is governed under the highest integrity standards and its reputation is protected. 

 

OUR VISION 

SIGA works towards a vision of sport played and governed under the highest integrity standards, free from 

any form of unethical, i l lic it,  and criminal activity, to safeguard sports values and ensure its positive impact 

and benefits to all  citizens.  

 

OUR MISSION 

The mission of SIGA is to provide global leadership, promote good governance and safeguard the integrity of sport through a 

set of universal standards operated by an independent, neutral, and global body.  
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JOIN THE SPORT INTEGRITY GLOBAL ALLIANCE  

 

The sport sector is facing an unprecedented crisis of governance and integrity. 

High profile prosecutions, investigations, arrests, and bans have brought the sport sector from the back pages to the front, and, 

with it, heightened scrutiny and questioning from the public and fans it serves. These high-profile cases underscore the urgent 

need to apply democratic and corporate best practices in the field of sport. With many examples of sport integrity being 

undermined by some of the very institutions and individuals appointed as guardians of the system, the sport industry’s overall 

reputation is at stake. 

The fundamental importance and attractiveness of sport in society and the consequent globalised commercial phenomenon 

with its significant economic footprint and growth trajectory have brought new challenges to the sport sector. Poor 

governance, obsolete regulations and lack of oversight have also facilitated the proliferation of corruption, transnational 

money laundering, tax evasion and bribery scandals, sports betting fraud and match-fixing, often with links to organised crime. 

Sport has neither the capacity nor the jurisdiction to tackle these problems alone. To restore its reputation and public trust, 

sport needs to embrace a new culture and place good governance, financial integrity, transparency, accountability and 

independent oversight at the top of the agenda. Enhanced cooperation and concerted action are the foundation upon which  this 

new culture must be built. 
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A GLOBAL COALITION CALLED SIGA 

 

On 02 November 2015, 20 organisations came together to create an informal coalition to lead an international private-public 

partnership to tackle the numerous and urgent challenges facing sport. The group included sports bodies, governments, anti-

corruption NGOs, inter- governmental organisations, and commercial partners. 

The group took a major step on 31 January 2017 by becoming a legal entity, as a non-for- profit association under Swiss Law. With 

offices in Geneva and Brussels, SIGA is fast expanding its global footprint with the creation of continental subsidiaries including 

SIGA EUROPE (Lisbon) SIGA AMERICA (Washington), SIGA LATIN AMERICA (Sao Paulo) and plans to create SIGA ASIA. 

By promoting best practices, universal standards, and credible global solutions, SIGA is ushering in a new era in the governance 

and integrity of sport. The establishment of an independent rating and verification system operated by a neutral body, to oversee 

the implementation of key reforms is the game changer that will give those that invest in sport certainty that the sports properties 

they invest in are governed to the highest integrity standards. 

Today SIGA is the largest independent and neutral multi-stakeholder coalition in the field of sports governance and integrity. With 

over 100 members, committed supporters and partners from the world of sport, government, international organisations, 

business, and civil society, SIGA pursues a critical mission: to advance the adoption, implementation, monitoring and independent 

assessment of Core Principles and Universal Standards on Good Governance, Financial Integrity, Sports Betting Integrity and 

Youth Development and Protection across the whole of sport. 
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SIGA INDEPENDENT RATING & VERIFICATION SYSTEM  

 

WHAT IS SIRVS? 

 

SIRVS IS AN INTEGRAL PART OF SIGA’S ECOSYSTEM TO LEAD SPORT AND 

THE WIDER SPORTING INDUSTRY INTO A NEW ERA OF ENHANCED 

GOVERNANCE, INTEGRITY, TRANSPARENCY AND ACCOUNTABILITY  

 

SIRVS assesses and rates sport organisations' level of implementation of and compliance with the SIGA Universal Standards 

on Sport Integrity. 

SIRVS is strictly independent, impartial, neutral, rigorous and objective. 

SIRVS is delivered by a group of SIGA trained independent third-party auditors with SIGA retaining overall Management, 

oversight and strategic control of the scheme and all related intellectual property rights. 

SIRVS is collaborative and provides sports organisations with a road map of what excellence looks like to support their ongoing 

governance journeys. 

SIRVS provides a reliable foundation and a strong incentive to sports organisations to comply with the SIGA Universal 

Standards on Sports Integrity and provide confidence to stakeholders. 

 

SIRVS IS THE GAME CHANGER THAT THE SPORTS INDUSTRY NEEDS!  
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SIRVS: BENEFITS 
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 STATEMENT OF INTENT 

 

As supporters of the Sports Integrity Global Alliance (SIGA), we acknowledge the fundamental challenges facing the integrity of 

sport and hereby proclaim our resolve to promote the highest standards of fair play in the administration of sport, particularly 

in the areas of good governance, financial integrity, sports betting integrity and youth development and protection. We 

support and will work towards creating a new era in sport, moving collectively to implement across the community of sport 

SIGA’s Core Principles for Sport Integrity, and the corresponding universal standards, which together demonstrate the 

commitment of all signatories to the highest and best role of sport in society. The need for reform offers a unique opportunity 

to develop SIGA as a neutral and independent entity, serving sport and supported by key stakeholders, that will ensure the 

adoption, implementation and monitoring of these Core Principles and universal standards. Through the development of SIGA 

we will endeavour to preserve the integrity of sport, safeguarding its positive values and vital role for the benefit of all citizens 

and future generations. 
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SIGA UNIVERSAL STANDARDS - INTRODUCTION AND OVERVIEW  

 

The SIGA Universal Standards acknowledge that Sports Organisations can embody different legal forms (e.g. limited company, 

unincorporated association, charity, mutual societies, public/state run organisations, etc.) in different jurisdictions and should always act in 

accordance with relevant local laws. They are intended to be read alongside applicable laws as a guide to implementing best practice in 

preserving good governance in sport. To the extent there is any inconsistency between local laws and the Universal Standards, local laws 

prevail over.  

The Universal Standards define three levels of phased implementation: “Bronze”, “Silver” and “Gold”. These levels are additive and 

designed to build on each other.  This means that the adoption of the Gold level is always inclusive of the Silver and Bronze levels; and the 

adoption of Silver is always inclusive of Bronze.   

Sports Organisations (any international, national and/or local sports federation,  competition organiser, club and other relevant sports 

bodies, including leagues, clubs and players unions) may question at which level they should focus their implementation efforts.  This can 

be a challenging issue given the inherent differences in size, and function, as well as human and financial capacity across a diverse range 

of entities.  For these reasons, SIGA has chosen to equate the Bronze, Silver and Gold levels of standards implementation as equivalent to 

having achieved an organisational standard of “Good”, “Better” and “Best”, respectively.    

Sports Organisations are free to self-select into the process at the level they determine appropriate.  For example, a smaller Sports 

Organisation may wish to move directly to adoption at the level of Silver.  Larger organisations with compliance structures in place might 

be able to achieve the level of Gold at the outset.    

This flexible and self-directed approach is not meant to delay the process of implementation, but rather, to recognise the diversity of 

environments in which a Sports Organisation may be undertaking good governance.   

Adhering Sports Organisations are expected to adopt the Universal Standards in their entirety. 
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Specific programs to assist with capacity building, information sharing, and implementation challenges are part of the SIGA offering, with a 

particular focus on helping Sporting Organisations that may need additional support. Please refer to the SIRVS chapter of this booklet for 

more information.  

Those Sports Organisations that are well established along the path to achieving the level of Gold can play an important role in both 

encouraging and aiding those that are at an earlier stage in their good governance journey.  

Above all, SIGA is a community and all Members of SIGA, including Governments, International Organisations, Commercial Partners, 

experts and others eligible to join SIGA must work together in a “peer-to-peer” environment in support of the adoption and 

implementation of the Universal Standards.  Not only is this critical for the success of SIGA, but it also reinforces that, by joining SIGA, 

Sports Organisations are creating a space of mutual credibility and integrity, where the reputation and impact of SIGA is shared and is to 

be protected by all Members. 

Peer-to-peer support is also an important foundational element for creating an effective monitoring and implementation approach. In 

addition to effective independent rating and verification systems, capacity building within and for SIGA begins with Members helping each 

other to attain the highest possible level of implementation of the SIGA Universal Standards. 

A Sports Organisation cannot achieve this cultural shift alone. Enhanced cooperation and concerted action across Sports Organisations is 

the foundation upon which this new culture needs to be built. Each Sports Organisation should work with relevant governing bodies, 

international authorities and partners to advance the global adoption of the SIGA Core Principles and Universal Standards in order to 

collaborate with partners who share a similar commitment to the adoption of standards in the sport sector. 

     BRONZE       SILVER        GOLD 

    



 

 

All rights reserved. Unless otherwise specified, or required in the context of its implementation, no part of this publication may be reproduced or utilized otherwise in any form or by any means, electronic or mechanical, including photocopying, or posting on the internet or an intranet, without prior written permission. 

Permission can be requested from SIGA at the address below.  
 

 

L E A D I N G  T H E  W A Y  F O R  S P O R T  I N T E G R I T Y  W O R L D W I D E  
 

12            ©  

SIGA UNIVERSAL STANDARDS ON FINANCIAL INTEGRITY  

2023 EDITION 

IMPLEMENTATION GUIDELINES 

 

INTRODUCTION –  THE IMPORTANCE OF FINANCIAL INTEGRITY IN SPORT  

 

The SIGA Universal Standard on Financial Integrity is to be adopted and implemented by Sports Organisations, including 

international/national federations and Olympic committees, professional leagues and sports clubs that subscribe to SIGA’s 

Aspirational Statement of Intent and Core Principles on Sport Integrity.  

 

The SIGA Universal Standard aims to provide credible, holistic and effective solutions to meet a series of complex and 

sophisticated challenges facing financial integrity and transparency in sport, including, but not limited to: 

 

• Increasing globalisation and financial sophistication of sport with the emergence of new products and vehicles, such as 

“third-party ownership” of economic rights of professional athletes; 

• Poor governance, inadequate regulation and lack of effective supervision and independent oversight;  

• Lack and/or ineffective club licensing systems, without proper financial criteria, both at national and international level, 

with the exception of a few cases; 
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• Lack of a clearing house system to ensure financial integrity and transparency related with domestic and international 

athletes’ transfers and club ownership; 

• Poor regulation and supervision regarding the activities of sports agents; 

• Growing incidents of tax evasion related to athletes’ image rights;  

• Opaque ownership structures of sports clubs and ascertaining beneficial ownership of sports entities;  

• Growing use of off-shore investment funds to acquire sporting entities and clubs, and the use of this mechanism to 

circumvent financial regulation in sport; 

• Money-laundering and tax evasion related to sport; 

• State aid to sports entities in breach of competition rules; and 

• Corruption in the bidding process to host major sporting events. 

 

Whilst there are positive activities at the national and international level, there is also a lack of universal standards for all 

professional sports, to ensure fair competition, financial integrity and transparency in relation to the selling of broadcasting 

and media rights, sponsorship agreements and similar commercial arrangements.  

 

Similarly, it is essential that stakeholders have access to high quality and transparent financial reporting to act as cornerstones 

of good financial governance, in order to prevent bribery and corruption and to hold organisations accountable.  
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For the purposes of this standard the following definition of financial integrity is used: “[being] sound, whole, reliable and 

sustainable, fair and principled, responsible and morally upright in financial structures, transactions and relationships.” 1      

 

In order to develop this standard, a benchmark was taken from large corporate and international organisations and applied in 

a sporting context.  A number of frameworks, global best practices and existing regulations governing sports financial 

management were consulted during the benchmarking and development process which are outlined in Annex 1. 

 

1 SCOPE 

 

This standard sets out requirements for the financial accounting and corporate governance of a Sports Organisation, including 

anti-money laundering.  

 

The requirements are intended to enhance the level of financial integrity in Sports Organisations and are underpinned by three 

guiding concepts.   

 
1“Off Pitch: Football’s financial integrity weaknesses, and how to strengthen them”, Matt Andrews and Peter Harrington, CID Working Paper No. 311, January 2016, Centre for International 

Development at Harvard University http://sports.growthlab.cid.harvard.edu/publications/pitch-football%E2%80%99s-financial-integrity-weaknesses-and-how-strengthen-them  

http://sports.growthlab.cid.harvard.edu/publications/pitch-football%E2%80%99s-financial-integrity-weaknesses-and-how-strengthen-them
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1. Financial transparency and integrity: producing and publishing reliable financial information. 

2. Financial sustainability: having the finances to generate value over time through sound management. 

3. Fiscal responsibility: meeting obligations to pay taxes and social payments. 

 

This standard is intended for Sports Organisations, international/national federations and leagues, Olympic committees and 

sports clubs (see Table 1) and can also be of use to government and regulatory departments in helping to establish policies that 

support financial integrity and good governance in sport.  

Table 1 – Sections applicable to each type of sports organisation 

 Sports Organisations 

(including Olympic 

committees) 

International/national federations 

and leagues 

Sport Clubs 

Financial transparency 

and integrity 

3 6  

Financial sustainability 4 7  

Fiscal responsibility 5  8 
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2 TERMS AND DEFINITIONS 

 

2.1 business relationship 

agreement between individuals or organisations entered into for commercial purposes and might be formalised with 

a legal contract or agreement 

 

2.2 financial integrity 

[being] sound, whole, reliable and sustainable, fair and principled, responsible and morally upright in financial 

structures, transactions and relationships 2   

 

2.3 intermediary 

natural or legal person who, legally or contractually, represents players and/or clubs in negotiations with a view to 

concluding an employment contract or transfer, or represents clubs in negotiations with a view to concluding a transfer 

agreement 3 

 
2 “Off Pitch: Football’s financial integrity weaknesses, and how to strengthen them”, Matt Andrews and Peter Harrington, CID Working Paper No. 311, January 2016, Centre for International 

Development at Harvard University http://sports.growthlab.cid.harvard.edu/publications/pitch-football%E2%80%99s-financial-integrity-weaknesses-and-how-strengthen-them  

3 FIFA Regulations on Working with Intermediaries https://resources.fifa.com/image/upload/regulations-on-working-with-intermediaries-2367763.pdf?cloudid=cr6dquxm2adupv8q3ply 

http://sports.growthlab.cid.harvard.edu/publications/pitch-football%E2%80%99s-financial-integrity-weaknesses-and-how-strengthen-them
https://resources.fifa.com/image/upload/regulations-on-working-with
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2.4  international/national federations 

private organisations in charge of governing, regulating and administrating sporting competitions and guarantee the 

respect for the rules of fair play at the international/national level 

 

2.5  leagues 

legal entities, affiliated to national federations, with autonomous nature and legal and/or statutory powers to organise, 

regulate and administer professional sporting competitions and commercialise their inherent rights 

 

2.6  Olympic committees 

private organisations in charge of promoting the Olympic values and participating in the Olympic Games under the 

auspices of an international, non-governmental sports organisation, the International Olympic Movement 

 

2.7  policy  

overall intention and direction of an organisation related to the good governance topic as formally expressed  
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2.8  procedure 

authorised, specified way to carry out an activity or process 

 

2.9  sports club  

legal entity set up either as an association under civil law or a sporting limited company, with the purpose of entering 

into sporting competitions governed and organised by a national or international federation or league  

 

2.10 Sports Organisation 

any international, national and/or local sports federation, international/national Olympic committees, competition 

organiser, club and other relevant sports bodies, including leagues, clubs and players unions 

 

− NOTE:  Sports Organisations can embody different legal forms (e.g. limited company, unincorporated association, charity, mutual 

societies, and public/state run organisations). 

 

2.11  third party 

natural or legal person whom the Sports Organisation has a direct relationship or is subject to influence from  
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− NOTE: Third parties might include host countries, broadcasters, and sponsors and include both Sports Organisations and 

its members. 

 

3 FINANCIAL TRANSPARENCY & INTEGRITY 

 

3.1 The Sports Organisation prohibits any form of bribery or corruption, money laundering or terrorism financing, tax evasion 

or fraud within its organisation and in its dealings with third parties. 

 

BRONZE SILVER GOLD  

The Sports Organisation shall: 

 

a) Establish and maintain an anti-

corruption policy within the 

organisation, that addresses each of 

the following issues: 

b) bribery;  

c) political contributions; 

d) charitable contributions;  

e) gifts, entertainment and hospitality; 

The Sports Organisation shall:  

• Establish contractual language in 

third party agreements to reflect 

these policies. 

• Demonstrate organisational 

leadership to these policies.  

• Implement and maintain 

processes to ensure ongoing 

support, commitment and 

The Sports Organisation shall: 

  • Assign oversight and accountability for 

these policies to the appropriate 

leadership or governing body. 

•Provide ongoing awareness and 

education on these policies to  all 

leadership, staff and stakeholders as 

appropriate to their role. 
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f) facilitation payments; 

g) anti-money laundering; 

h) countering the financing of 

terrorism; and tax and economic 

sanctions. 

Ensure that its anti-corruption policy 

conforms with all relevant 

regulatory requirements.  

 

• Ensure that its anti-corruption policy 

conforms with all relevant regulatory 

requirements.  

 

adherence to these policies 

including, but not limited to:  

• communicating policies to staff 

and other stakeholders; 

• reviewing periodically the 

organisations’ control and 

monitoring systems to assess 

compliance; and 

• requiring suppliers and 

contractors to be selected 

through a defined, fair and 

transparent procurement 

process. 

 

• Establish and maintain consultation 

process(es) to address any concerns or 

questions from member leadership, staff 

and stakeholders regarding the matters 

covered in these policies. 

•Implement and maintain a process for 

all member leadership, staff, 

stakeholders and third parties to confirm 

in writing that they comply and are not 

aware of any breaches with these policies 

each year. 

•Implement and maintain an ongoing risk 

assessment process that includes the 

consideration and likelihood of 

corruption risks to existing members.  

• Review existing and potential third-

party business relationships, to assess 

and address third-party corruption risk. 

• Implement and maintain ongoing 

reporting requirements related to the 

implementation 
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3.2. The Sports Organisation promotes financial integrity and transparency in its reporting. 

 

 

BRONZE SILVER GOLD  

The Sports Organisation shall: 

 

• Produce and make publicly available 

annually audited and independently 

verified financial statements.  

• Ensure that financial statements and 

associated filings conform to legal 

requirements in the relevant 

jurisdiction. 

 

 

 

The Sports Organisation shall:  

• Implement and maintain 

procedures that result in an 

externally audited annual 

financial report, prepared to 

high quality accounting 

standards and in accordance 

with the International Financial 

Reporting Standards (IFRS), and 

made publicly available on the 

organisation’s website. 

• Require the production of 

financial statements as part of 

funding applications and sports 

licensing systems. 

 

The Sports Organisation shall: 

   • Disclose details (3 year historical and 

projected) on material sources of 

revenue, disbursement of funds, 

transactions with related parties, details 

of other relevant shareholdings and 

intangible assets such as player rights. 

• Establish independent internal financial 

audit and compliance functions assisting 

and reporting to the Board and, where 

relevant, to the supervisory body. 
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3.3. The Sports Organisation undertakes appropriate due diligence measures throughout the course of dealings with third 

parties in order to prevent money-laundering and/or terrorist financing. 

BRONZE SILVER GOLD  

The Sports Organisation shall: 

 

• Define the purpose and intended 

scope of the business relationship 

with third parties. 

• Identify and verify the counterparty 

of financial transactions and source 

of the funds, above USD 10,000.00.  

• Establish a policy to report any 

suspicions that funds are the 

proceeds of a criminal activity, or 

are related to terrorist financing, in 

accordance with national law, to its 

jurisdiction’s financial intelligence 

unit (FIU), or the financial regulatory 

authority in the relevant jurisdiction. 

 

The Sports Organisation shall:  

• Implement and maintain a 

procedure to identify the 

beneficial owner of the third 

party, including understanding 

the ownership and control 

structure of the entity. 

• Undertake due diligence to 

determine whether an 

employee, counterparty or 

beneficial owner is a foreign 

politically exposed person (PEP) 

or a person who is/or has been 

entrusted with a prominent 

function by an international 

organization. 

• Conduct ongoing due diligence 

on the business relationship and 

scrutiny of transactions 

The Sports Organisation shall: 

• In the case of a domestic or 

foreign PEP, (whether as business 

counterparty or beneficial owner), 

in addition to performing due 

diligence measures: 

• have appropriate risk-

management systems to mitigate 

any conflict of interest; 

• obtain senior management 

approval for establishing such 

business relationships, or to 

continue these relationships; 

• take reasonable measures to 

establish the source of wealth 

and source of funds; and 

• conduct enhanced ongoing 

monitoring of the business 
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3.4. The Sports Organisation maintains thorough records of financial transactions in accordance with national data 

protection laws, for at least five years. 

undertaken throughout the 

course of the relationship to 

ensure that the transactions 

being conducted are consistent 

with the Sports Organisations’ 

knowledge of the counterparty, 

their business and risk profile, 

including, where necessary, the 

source of funds. 

relationship to prevent 

reputational damage. 

BRONZE SILVER GOLD  

The Sports Organisation shall: 

 

• Maintain contractual and banking 

records on transactions and related 

information.  

• Retain all necessary records on 

transactions above USD 10,000.00, both 

domestic and international, in order to 

The Sports Organisation shall:  

• Retain and preserve records for 

all key elements of individual 

transactions. 

 

The Sports Organisation shall: 

•    Maintain all records obtained 

through due diligence measures, 

account files and business 

correspondence, including the results 

of any analysis undertaken for at least 

five years after the business 

relationship is ended. 
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4 FINANCIAL SUSTAINABILITY 

 

4.1 The Sports Organisation maintains full transparency with respect to the ownership of its member clubs, potential conflicts 

of interests, bidding processes and development funds.  

 

comply swiftly with information requests 

from the relevant authorities. 

• Make banking, contractual information 

and the transaction records available to 

domestic relevant authorities upon 

request. 

 

BRONZE SILVER GOLD  

The Sports Organisation shall: 

 

• Establish criteria for individuals 

endeavoring to acquire ownership or 

controlling holdings of sports clubs, or to 

become board members including, but not 

limited to: 

a) identification of conflicts of interest; 

The Sports Organisation shall:  

• Establish and maintain effective 

rules and processes regarding 

notifications in changes of 

circumstances of beneficial 

ownership or executives, as 

appropriate.  

The Sports Organisation shall: 

• Establish and maintain a beneficial 

ownership register that can be made 

available to other clubs operating under 

the national and international governing 

bodies/competition organisers, as 

appropriate. 
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b) prohibition by law from being a director; 

c) previous criminal conviction(s); 

d) bankruptcy or insolvency proceedings; 

e) previous suspension or ban from 

involvement in the administration of a 

sports or professional body; and 

f) breach of sports betting rules. 

• Establish equivalent criteria for legal 

entities, as appropriate. 

• Declare any ownership interest they may 

hold in other sports clubs, including direct 

or indirect ownership by the Sports 

Organisation itself and/or any of its 

executives and non-executive directors, as 

appropriate. 

• Adopt ongoing owner or controlling 

shareholders’ tests, maintain current 

records and require transparency on 

ownership, control and interests, as 

appropriate. 

• Conduct due diligence and 

promote independent oversight 

regarding the use of investment/ 

development funds attributed to 

national or regional members. 

• Implement and maintain an 

ongoing risk assessment process. 
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• Conduct due diligence on any investors’ 

suitability, origin of funds and ultimate 

beneficial ownership prior to concluding 

any club ownership process and/or 

controlling stake, as appropriate. 

• Develop a transparent, open and fair 

bidding process, with objective 

selection/award criteria for: 

a) the organisation of major sports 

events; and/or selling of any rights 

for commercial purposes (such as 

audiovisual, sponsorship, ticketing 

and other commercial 

relationships). 
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5 FISCAL RESPONSIBILITY 

 

5.1 The Sports Organisation acts responsibly in conducting its tax affairs to combat money-laundering and corruption in global 

sport and to strengthen market integrity through the identification of abusive practices. 

 

 

6 FINANCIAL TRANSPARENCY & INTEGRITY  –   INTERNATIONAL/NATIONAL 

FEDERATIONS AND LEAGUES 

 

6.1 International/national federations, and leagues establish a framework to govern the transfer of professional athletes and 

related financial transactions to ensure proper regulations, supervision and effective integrity and transparency.   

BRONZE SILVER GOLD  

The Sports Organisation shall: 

 

•  Establish local, regional and global tax 

conduct policies. 

The Sports Organisation shall:  

• Make publicly available details of 

any special tax status or 

exemptions granted to Sports 

Organisations, major tournament 

organisers or sponsors. 

 

• Make publicly available local, 

regional and global tax conduct 

policies. 

The Sports Organisation shall: 

• Make publicly available global, regional 

and local tax conduct policies and publish 

a list with compliant and non-compliant 

entities. 
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BRONZE SILVER GOLD  

The international/national federation, and 

league shall, where applicable: 

 

•  Implement and maintain the regulations 

governing financial transactions related to 

players’ transfers.  

• Establish and maintain an effective 

financial oversight mechanism, at national 

and international level. 

• Ensure that all documentation submitted 

in relation to a transfer is an accurate and 

transparent record of the transaction. 

The international/national 

federation, and league shall, where 

applicable: 

 

•   Establish a players’ transfer 

matching system at national and 

international level. 

The international/national federation, 

and league shall, where applicable: 

  

•  Ensure that all financial transactions, 

including those related to player 

transfers, club ownership and 

intermediaries’ commissions, are made 

through a clearing house. 
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6.2 International/national federations, and leagues establish a framework to standardise and govern the role and operation of 

intermediaries.   

 

BRONZE SILVER GOLD  

The international/national federation, and 

league shall define criteria and establish 

and maintain, a registration system for 

intermediaries to, where applicable: 

 

• Ensure that payments of commissions 

and other fees by clubs and players to 

intermediaries are only made to 

registered/licensed intermediaries. 

• Maintain records of any payment or 

financial obligation (or any series of 

connected payments or financial 

obligations relating to the same 

transaction) made or undertaken by or in 

favour of a club and recorded in its 

accounting and administration records 

which is (or are) in respect of any of the 

following:  

a) compensation fees; 

The international/national 

federation, and league shall make 

publicly available, where applicable: 

 

• All relevant information about the 

registered/licensed intermediaries 

including the jurisdiction(s) they are 

legally based and operate. 

The aggregate amounts paid to 

intermediaries by clubs and players. 

The international/national federation, 

and league shall, where applicable: 

• Ensure all payments by clubs and 

players to intermediaries are made 

through a clearing house, both at 

national and international level. 
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7 FINANCIAL SUSTAINABILITY –  INTERNATIONAL/NATIONAL FEDERATIONS, AND LEAGUES  

 

7.1 International/national federations, and leagues establish an effective club licensing process for professional club 

competitions both at a national and international level to help establish financial integrity in sport. 

b) contingent sums or loan fees; 

c) remuneration of players (including any 

benefits they are entitled to receive);  

d) payments to or for the benefit of 

intermediaries; or 

e) third party payments. 

BRONZE SILVER GOLD  

The international/national federation, and 

league shall, where applicable: 

 

• Establish and maintain a system, defining 

financial criteria for governing 

participation in national, international, and 

inter-club competitions.  

• Establish and appoint independent and 

impartial club licensing organs, including: 

The international/national 

federation, and league shall, where 

applicable: 

 

• Establish and maintain a cost 

control mechanism for all 

expenditure, including 

The international/national federation, 

and league shall, where applicable: 

• Ensure all transactions are made 

through a clearing house, both at 

national and international level.  

• Implement and maintain a procedure to 

continually monitor the solvency of the 
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a) in the first instance a body in charge of 

managing the licensing process and 

granting or declining the license; and  

b) an appeal organ. 

 

• Ensure full confidentiality on the 

information license applicants/licensees 

provide during the licensing process. 

• Establish the principle of “no overdue 

payables” towards other clubs/sports 

entities, employees and tax authorities as 

mandatory criteria of sports licensing 

systems. 

•Prohibit contract provisions that 

authorise Sports Organisations to obtain 

forfeiture on any salary from an employee 

(athlete, coach, administrator), consistent 

with the provisions in the relevant player 

contract.  

• Establish a catalogue of sanctions in case 

of breach/non-compliance with relevant 

licensing requirements. 

players/coaches, that considers 

either: 

a) the overall income generated by 

the club; or  

b) the distribution of the revenues 

resulting from the central selling of 

media rights. 

• Produce and make publicly 

available an annual trend analysis 

report assessing a clubs’ overall 

performance based on information 

provided during the licensing 

process. 

organisation and take remedial action 

where areas of concerned are identified.  
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8 FISCAL RESPONSIBILITY –  SPORTS CLUBS 

 

8.1 The sports club acts responsibly in conducting its tax affairs. 

 

BRONZE SILVER GOLD  

The Sports Club shall: 

 

• Disclose club ownership structures, 

entities involved in transactions and 

jurisdictions where the parties involved are 

located. 

• Identify the ultimate beneficial owner of 

clubs and of all parties involved in 

transactions within the club and league 

systems, namely regarding player 

transfers. 

The Sports Club shall: 

 

• Make publicly available annual 

fiscal responsibility reports. 

• Assess tax risk of management 

decisions made in the past, in 

particular regarding non-

compliance of tax obligations, 

calculation of unpaid taxes and 

potential tax liabilities and ongoing 

tax audits. 

• Make publicly available 

compliance reports containing 

guidelines and recommendations to 

all clubs and leagues. 

The Sports Club shall: 

 

• Liaise between clubs, leagues and 

regional governing bodies in order to 

create mechanisms to provide accessible 

tax support services to smaller clubs. 

• Identify, clarify and publish details of 

major tax responsibilities (and associated 

risks) for athletes as part of an ongoing 

education program. 

• Ensure that intermediaries are involved 

in discussions around tax obligations of 

athletes, in particular in relation to 

sponsorship deals, image rights 

arrangements and structure schemes. 
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• Prevent the utilisation of harmful 

preferential tax regimes in 

transactions related to the transfer 

of players’ economic and image 

rights, in particular by sanctioning 

clubs carrying out transactions with 

countries, lack of effective exchange 

of information or lack of 

transparency. 

• Encourage intermediaries to sign up to 

the organisation’s tax conduct policies. 
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ANNEX 1 –  RELATED GOVERNANCE FRAMEWORKS 

 

The frameworks outlined in Annex 1 were consulted during the benchmarking and development process of SIGA’s Universal 

Standard on Financial Integrity. 

 

• The FATF Recommendations: International Standards on Combating Money-Laundering and the Financing of Terrorism & 

Proliferation  

• “Off Pitch: Football’s financial integrity weaknesses, and how to strengthen them”, Matt Andrews and Peter Harrington, 

CID Working Paper No. 311, January 2016, Centre for International Development at Harvard University 

• OECD, UNODC and the World Bank: Anti-Corruption, Ethics and Compliance Handbook for Business  

• United Nations Global Compact: Integrity Measures  

• UNODC: An Anti-Corruption Ethics and Compliance Programme for Business  

• Transparency International: Business Principles for Countering Bribery 

• World Economic Forum: Partnering Against Corruption – Principles for Countering Bribery 

• UEFA Club Licensing and Financial Fair Play Regulations  

• NFL/NFLPA Collective Bargaining Agreement 2011-2020 

• Premier League Handbook Season 2015/2016 and following. 
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JOIN OUR GLOBAL MOVEMENT 

 

We invite you to hear this call to action and engage with us to help lay the foundations for a deeper level of integrity, 

transparency, and good governance throughout sport. 

To become an official SIGA Member or Partner, please contact SIGA at info@siga-sport.com. 

Click here for FAQs.  

                         

                                  

mailto:info@siga-sport.com
https://siga-sport.com/faqs/

